Myntra’s one-year partnership with LENZING™ ECOVERO™ is
marked with ~60% adoption of eco fiber in its in-house brands
Bengaluru, March 16, 2022: Myntra and leading global sustainable fiber brand LENZING™ ECOVERO™
have successfully collaborated for a year. As a step in Myntra’s commitment to source sustainably,
this partnership has enabled Myntra’s in-house fashion brands to offer viscose apparels made largely
of LENZING™ ECOVERO™ branded specialty viscose fiber, an environmentally responsible viscose that
is certified with the EU Ecolabel and produced using an eco-responsible process. Some of the brands
that have adopted a mix of LENZING™ ECOVERO™ fiber in their apparel include DressBerry, Roadster
Life & Co., Sangria, Anouk, Sztori, Ether and Mast & Harbour.
Enabled by this partnership and in line with Myntra’s commitment to source sustainably, over the last
year, Myntra has registered a 20% growth in the use of sustainable viscose fibers in its women’s wear,
western wear and ethnic wear categories. This is a step towards the use of fiber sources that reduce
environmental and social impacts. The products which were earlier made of standard viscose are now
using ~60% LENZING™ ECOVERO™ viscose fiber on account of the partnership, thereby resulting in the
reduction in carbon footprint by 670 tonnes and water consumption by 4.2 mn liters in the last one
year. Myntra has also witnessed a 25% increase in the number of units of products that are made
using LENZING™ ECOVERO™ fiber since the beginning of this partnership last year.
In order to accelerate the adoption of sustainable material by brands, Myntra is also building
awareness with its in-house brands and sourcing teams on sustainable viscose yarns. This enables
Myntra to tread further in its commitment towards the environment, while adding to the Flipkart
Group’s commitment, as a part of its partnership with Canopy, to purchase man-made cellulosic
products that include a minimum of 50% of innovative fibre sources as well as to Lenzing's vision of
net zero carbon emissions by 2050.
Speaking on the partnership, Manohar Kamath, CXO and Chief - Myntra Fashion Brands, Myntra,
said, “As an enterprise that is committed to a sustainable future, we are happy to have collaborated
for a year with Lenzing, which has augmented our efforts in the direction of sustainable sourcing
practices. This shift has shown a positive growth towards sustainable living and as a brand, we aim to
propel our commitment and efforts with such partnerships, powered by a growing base of conscious
consumers.”
Speaking about the association, S. Jayaraman, Senior Commercial Director, Lenzing Fibers AMEA &
NEA, said, “Lenzing group has been known for offering innovative, eco-friendly solutions to the textile
industry. The one year of our partnership with Myntra is an inspiring testimony for the Indian market
in transitioning to responsible fashion. The success here highlights the potential for eco-friendly
ingredients like LENZING™ ECOVERO™ fibers and how they can be made accessible for the local
consumers. The growth of this partnership has opened doors to making responsible fashion more
mainstream.”
Tailored to a sustainable lifestyle, this specialty viscose fiber from LENZING™ ECOVERO™ has been
certified with the EU Ecolabel, which is awarded to products and services meeting stringent
sustainability requirements throughout their life cycle.
Myntra’s sustainability journey has been marked by an orchestrated effort to create a positive
environmental impact. Investments in packaging supply chain to be 100% plastic-free and solar power
utilisation are among areas where Myntra has made significant in-roads in its commitment towards
building a greener enterprise. The other key initiatives on this path by Myntra include partnering with
Canopy, a not-for-profit environmental organization, to ensure that the packaging used does not
encourage deforestation, by scaling packaging from recycled and alternative materials, as well as
partnering with the Better Cotton Initiative towards sustainable sourcing. In addition, through 'Myntra

For Earth', a dedicated store offering conscious collection on the Myntra app, the company offers
thousands of styles from over 90 brands to provide ethically and consciously made fashion, lifestyle
and beauty products to customers looking for eco-friendly choices. The association with Lenzing is yet
another important milestone in this journey.
About LENZING™ ECOVERO™:
With 80 years of experience, the Lenzing Group is the only company in the world which produces
significant volumes of all three wood-based cellulose fiber generations. The Lenzing Group is an
international company that produces high-quality fibers made with wood pulp from sustainable tree
farms. Derived from certified renewable wood sources using an eco-responsible production process
by meeting high environmental standards, LENZING™ ECOVERO™ fibers tailor to a sustainable
lifestyle, contributing to a cleaner environment.
About Lenzing Group:
The Lenzing Group stands for the ecologically responsible production of specialty fibers made from
the renewable raw material wood. As an innovation leader, Lenzing is a partner of global textile and
nonwoven manufacturers and drives many new technological developments. The Lenzing Group’s
high-quality fibers form the basis for a variety of textile applications ranging from elegant ladies'
clothing to versatile pieces of denim and high-performance sports clothing. Due to their consistent
high quality, their biodegradability and composability, Lenzing fibers are also highly suitable for
hygiene products and agricultural applications.
The business model of the Lenzing Group goes far beyond that of a traditional fiber producer. Together
with its customers and partners, Lenzing develops innovative products along the value chain, creating
added value for consumers. The Lenzing Group strives for the efficient utilization and processing of all
raw materials and offers solutions to help redirect the textile sector towards a closed-loop economy.
About Myntra
Myntra is India's leading platform for fashion brands and pioneer in m-commerce play. An integral
part of the Flipkart Group, Myntra brings together technology and fashion to create the best
experience in the fashion and lifestyle space in India. The company has partnered with over 5000+
leading fashion and lifestyle brands in the country such as H&M, Levis, U.S. Polo Assn., Tommy Hilfiger,
Louis Philippe, Jack & Jones, MANGO, Forever 21, Urbanic, Marks & Spencer, W, Biba, Nike, Puma,
Crocs, M.A.C, and Fossil and many more, to offer a wide range in latest branded fashion and lifestyle
wear. Myntra services over 27,000 pin codes across the country.

